
Spirit 92.9 | AM 1180 KYES

Media Guide

Reaching listeners with positive and encouraging 
messages of faith, hope and family 



Media Guide



Gabriel Media profi le
Gabriel Media, a Christian radio group in central Minnesota, builds 
stronger families and communities through radio programming that 
encourages listeners in their everyday lives. The nonprofi t owns two 
family-friendly radio stations: 

• Spirit 92.9, a contemporary Christian music station
•  AM-1180 KYES, a Catholic talk radio station that runs syndicated 

programming and local talk shows

Mission
To inspire, support and celebrate the Christian faith and build a better 
community by proclaiming and sharing the love of Christ through music 
and programming. 

Core values 
• Integrity
• Respect
• Trust 

• Faith
• Family
• Community

Thank you for your encouraging 
words on your radio station. It 
often gets me through the day.

-Kelsey (Local listener)



Launched in 2009 by 
Andy and Carol Hilger, 
KYES serves the 16-county 
Diocese of St. Cloud.

“It’s so refreshing... 
listening to Spirit 92.9 
brings peace and light to 
my drive!”

- Merci (Local Listener)

Station profi les 

Spirit 92.9 – Christian contemporary music
The clean, uplifting lyrics of the music played on Spirit 
92.9 encourage listeners with positive messaging, provide 
hope in the hard times, and strengthen families and 
communities by o� ering a reminder that life is a gift and 
everyone is created for a purpose. Through music, fun 
promotions and short features, Spirit 92.9 o� ers a positive 
entertainment alternative for the entire family. 

Christian contemporary radio audience:
•  71.8% of Christian Radio listeners prefer to buy from a business that 

advertises on Christian Radio. In addition, 62% of these listeners will 
go out of their way to do business with advertisers on Christian Radio. 
(Simmons Market Research)

•  57% of the Christian Radio audience believes that ads on Christian 
Radio show a truer picture of the product being advertised. (Soma 
Communications)

•  65% of Christian Radio listeners are women, the highest concentration 
of any radio format. (Simmons Market Research)

AM 1180 KYES – Catholic talk radio
The only Catholic radio station in central Minnesota, 
KYES provides programs that invite listeners to explore 
and celebrate their faith. The station features local 
programs, as well as national talk shows from Relevant 
Radio, the largest Catholic talk radio network in the United 
States. It o� ers a niche market of listeners who hold 
Christian values and believe in the importance of family, 
faith and community in daily life.

The Catholic radio audience:
• 94 percent are more spiritually engaged and inspired
• 83 percent have learned a great deal about their Catholic faith
•  69 percent are better able to teach their children the truths of 

the Faith
• 31 percent have returned to the Church because of programming

* 2010 Catholic Radio Listeners Survey, John Paul the Great Catholic University 



The radio advantage
In a fragmented media environment, radio is a prime medium for 
advertisers looking to increase their return on investment.

Top 8 reasons to advertise on radio
1. Reach 

Radio is on 24/7, reaching more than 90 percent of people age 12 and 
older every week and 68 percent daily.*

2. Targeting
Speak exclusively to the select consumers you want to reach – people 
in your area who share your brand values.  

3. Relevancy 
Radio provides ‘the fi nal word’ during the critical pre-shopping 
hours, reaching customers close to the time and location of purchase. 
In fact, 84 percent of drivers say radio is their primary in-car 
entertainment,* which allows you to reach people when they’re driving 
to stores, restaurants, etc.

4. Loyalty
Radio listeners tend to tune in to just a few stations and are very loyal 
to their favorites.

5. Engaging
Radio’s “theater of the mind” taps into people’s emotions, which 
engage customers and drive purchasing decisions.

6. Synergy 
Radio complements other forms of media, increasing the strength and 
reach of your messaging. In fact, adding radio increases recall of TV, 
newspaper and online ads. 

7. Regularity 
People need to be exposed to messages numerous times before they 
begin to respond. Because most listeners are loyal to just a few stations, 
radio allows you to remind consumers of your business often and incite 
them into action.

8. A� ordability 
Radio production costs less than TV or print. Plus, it’s less expensive to 
buy than most major media, giving you maximum reach and frequency.

*RADAR ® 117, June 2013 © Copyright Arbitron



The numbers speak for themselves.
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listen to radio at least once a week
agree “streaming services do not 
replace radio”
say radio helps them discover new music
turn on radio first when getting into a car
agree their favorite stations reflect 
who they are as a person
agree radio can make a di erence 
in a community
say that they can access radio anywhere
believe radio feels more “human” 
than the Web
say radio is a part of their daily routine



Why Gabriel Media? 

Be seen and heard in a positive light.
Gabriel Media o� ers advertisers an exclusive opportunity to connect with 
listeners who share their brand values. When people tune in or go online 
to Spirit 92.9 and KYES, they trust they are in a uplifting and encouraging 
place that strengthens families and communities. Advertising with 
Gabriel Media means you can be confi dent that your business will be seen 
and heard in a positive light.

Be a part of your customers’ lives.
At Gabriel Media, our stations are part of listeners’ lives. In fact, many 
listeners think of KYES and Spirit 92.9 as their stations – they raise their 
kids on our stations, depending on them as safe places for their family. 
Listeners consider our advertisers to be trustworthy, simply by virtue of 
associating/aligning with us. Thus, advertising on Gabriel Media is an 
automatic endorsement, putting you a step ahead before your message is 
even heard.

Be a community partner. 
The sta�  at Gabriel Media works as a team to ensure your marketing 
needs are met, if not exceeded. We are committed to supporting families 
and communities, including area businesses like yours. And because 
Gabriel Media is a nonprofi t, all revenue is used locally to carry out our 
mission. This is especially important to our listeners, who appreciate that 
marketing dollars are supporting an important ministry. 

By the numbers*
• Gabriel Media (Spirit 92.9 & KYES)

o Is heard by more than 1,300 people every 15 minutes
o Reaches nearly 20,000 di� erent people every week

*2013 Eastlan Ratings



On-air advertising opportunities 
Gabriel Media o� ers a variety of on-air advertising opportunities to fi t 
your business model, including: 

•  Sponsorships – news, weather, programs, features, morning show, 
afternoon show, events, day, music survey team, listen live, and family 
event bus

• 30- or 60-second advertisements – customizable
•  Promotions – Shop Local, All Christmas Music, Healthy Family and 

custom 
• Special event promotions
• Event marketing
 - Concerts
 - Tradeshows
 - Guest speakers
 - Talent contests

Radio is the strongest pre-shopping 
medium, reaching 31 percent of 25- to 
54-year-olds during the hour before the 
peak shopping period (1-2 p.m.). AM/
FM radio’s reach during this crucial 
decision-making hour is nearly twice 
that of live TV (17 percent). *
*Arbitron, 2012



Online advertising opportunities 
Online advertising through Gabriel Media can help you reap the cost-
e� ective benefi ts of digital marketing. Choose from a variety of options, 
including: 

• Website banners
• Business directory
• Pre Roll – Listen Live
• Ad insertion to online streaming
• Shop ’n Save
• E-blast
• Virtual Family & Friends Lifestyles Expo
• Seasonal sponsorship – logo/link
• Community calendar

“I absolutely LOVE Spirit 
92.9 - it is everything they 
promise “family friendly” 
and more”

-Local Listener



Advertising services 
In addition to on-air and online advertising opportunities, Gabriel 
Media o� ers a variety of creative services to help you capitalize on your 
marketing potential, from website development to social media setup and 
logo design. 
Marketing services: 

• Website development
• Logo design
• Business card design
• Social media setup (Facebook, Twitter, LinkedIn)
• E-blast development
• Postcard creation

Nearly 75 percent of consumers remember 
ads they see running across multiple media 
platforms, while just 50 percent remember ads 
they only see on television. * 
* Nielson and Google, 2011



Advertiser testimonials  

Don’t just take our word for it … 
“Spirit 92.9 [has] … partnered with us to come up with creative, interactive 
solutions that have been very benefi cial to us. We hear all the time that 
people have heard our ads on Spirit, and we’ve been thanked by clients for 
advertising on Spirit.” 

– Tara Tollefson, Plaza Park Bank 

“Even our employees are remarking about how pleased they are to hear us 
partnering with Spirit 92.9. It has helped us to position our products in a 
very positive way in central Minnesota.” 

– Rory Bidinger, Gold’n Plump Poultry 

“Spirit 92.9 listeners are loyal and will support businesses that support 
Spirit 92.9. I have had customers thank me for supporting a radio station 
that cares about their family and community.” 

– Rhonda Dahlgren, Once Upon A Child 

“The best part of my advertising experience would have to be all the 
people who … thank me for supporting Christian radio in the community. 
This means a lot to our o�  ce and lets me know that the station has a very 
consistent following.” 

– Dr. Robert Koubsky, Koubsky Dental

“Since we started advertising with KYES, we have had people driving more 
than 30 miles away to come to our store. They tell us that they want to 
support us because we are advertising on KYES.  

– Tom & Mary Mathies, Lost and Found



We’ve got you covered. 
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We’ve got you covered. 
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